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BBeneHune
[lpnBnekaTenbHOCTb paboToaaTens .
CMeHa paboThl
COVID-19 B ®okyce
JlononHeHne




YT0 Takoe uccnegosaHue 6peHaa
pabotoaaTens Randstad?

e pernpe3eHTaTUBHOE nccneaoBaHme bpeHaa
paboTtoaaTens, OCHOBAaHHOE Ha BOCMPUSTUM
LUIMPOKOW ayaANTOPUMN U aKKYMYIMPYIOLLIeE
pe3ynbTaTbl 21 roaa ycnewHoro onbiTa
n3yyeHusi bpeHaa pabotonatens

e He3aBuMcMMbIN orpoc 6onee yem 190 000
PecnoHAeHTOB B 34 CTpaHax MMpa, COBOKYMHO
coctaBnawowmnx 6onee 80% rnobanbHom
3KOHOMWKM

e OLIEHKA NpuBieKkaTenbHOCTN 6peHaos
paboToaaTtenen KpynHeMWmnxX KOMMaHUM Kaxxaom
CTpaHbl, N3BECTHbIX He MeHee YyeM 10%
HaceneHus

* L|€HHbIE NHCaWNTbI, MOMOraloLWne pa3BNBaTb
6bpeHa paboTonatens

r

OTyeT no




ayauT bpenaa paboTtoaaTens

pa3paboTka

cTpaterun 6peHaa
paboTtogaTens u ®
KpeaTuBHOWU
KOHLenumm

LN

ONpOC COTPYAHMKOB U
pyKoBOAMUTENEMN,
YTOObI MOHATD:

co3aaHue saapa 6peHaa u
LIEHHOCTHOrO NpeanoXeHust
pabotopatens (EVP)

BHYTPEHHSS
akTuBaumsa bpeHaa
paboToaaTens

6bpeHaa paboTonartens

ayauT 6peHaa
paboToaaTens
KOHKYPEHTOB

adHaJIn3 pbiHKa

BHELLUHSASA
aKTUBaLS
bpeHaa
paboToaaTens
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U3MEpPEHUE,

OLeHKa 1
yTO4YHeHue EVP




[louemy 6bpeHa paboTtoaaTens nmeert 3HayeHne?

O

KomnaHum co cnabbim 6peHaom
paboToaaTens nepennadnBatoT
coTpyaHuKam rpumepHo 10%
3apaboTHoM nnaThl.t

50%

KaHAMAATOB 3asBNSIOT,
YTO He cTanu 6ol
paboTaTb B KOMMAHUK C
MI0XOM penyTaumen —
Aaxe npu bonee
BbICOKOW 3aprnnare.2

96%

COrnacHbl C TEM, YTO
COOTBETCTBUE JINYHbIX
LIEHHOCTEN KynbType
KOMMaHUK SIBNSIETCA
KtOYEBBLIM (PaKTOPOM MX
YAOBNETBOPEHHOCTH
paboTon.3

PYKOBOAWTENEN COrNacHbl C TEM, YTO CUMbHLIN BpeHa
paboTtoaaTensi NO3BONSIET MM HaHMMaTb XOPOLUMX COTPYAHWKOB.
Jliogm paboTatoT He NPOCTO B KOMMNaHUK, @ B paMKax
onpeaeneHHoM KOpnopaTUBHOW KyNbTYpbl, U TO, Kak OHU
BOCMPVMHUMAIOT Bac Kak paboToaaTens, MMeeT NepBoCTENEHHOE
3HauyeHue. Kak pekpyTepbl, Tak U KaHAMAATbl Ha3blBalOT
KOpPNOpaTUBHYIO KyNbTYpy OAHUM M3 BaXKHENLIMX DaKTOpPOB,
BAMAIOWMX Ha Bbibop paboToaaTtenst. KaHaMaaTbl aKTUBHO ULLYT
NHMOpPMaLMIO O KOPNOPaTUBHOM Ky bType NOTEHLNANBHOMO
paboToaaTens, YTobbl NOHSATb, HACKO/ILKO OHAa UM MOAXOAWT.
Korga kaHAMAaThl Y3HAOT O MO3UTUBHOM OMbITE COTPYAHMKOB U
coucKaTenemn B OTKPbITbIX MCTOYHMKAX, OHM YyBCTBYIOT cebs
YBEPEHHEE, OTMNPaBNAs pe3toMe.

-
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[loyeMy 6peHa paboTtoaaTens MMeeT 3HavyeHne?

19% 1-2X #1

JIMWb CTONMBbKO NPOLUEHTOB KaHAMAaToB KoMMaHuM C CU/bHbIM B CMWCKE COMHEHUW KaHaMAaaTa —
B MUpE BNUAAT COOTBETCTBUE MEXAY 6peHD,OM pa60TonaTen;| oTnpaBnisATb JIn PE3IOME B 3TY

TeM, UTO paboToaaTenb roBOPUT O HaHVMMAIOT COTPYAHMKOB KOMMAHMIO — COMHEHWE B TOM,
cebe, 1 peanbHOCTbIO, C KOTOPOM OHWM  BABOE BbICTpee. KaKOBO AENCTBUTENBHO paboTaTb B
CTankuBaloTcs, paboTas B AaHHOM 3TOW KOMMAHWUK.

KOMOaHU

/6% 52%

U3 TEX COTPYAHMKOB, KOTOpbIE BUAAT  KaHAMAATOB ULWYT

COOTBETCTBME MEXAY AeKapauuen “HdOopMaLmio 0
paboToaaTenst U AeNCTBUTENbHOCTbIO,  KOMMAHWSX B
rOTOBbI PEKOMEH0BATb CBOErO COLMAbHBIX CETSX U
paboTtoaaTens. MOCeLLaKoT CanT

KOMMaHuu nepea
OTMpaBKOWN pe3toMe.
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n > 80% MMPOBOMN 3KOHOMUKM

ApreHTuHa

ABcTpanusa

ABcTpus °
benbrus
bpa3unus
BeHrpusa
Benukobputanus
Fepmanunsa ~
FoOHKOHIr o
Mpeuus

Nupusa

Utanusa

UcnaHus

KasaxcraH

Kanapa

KuTait

JTrokcembypr
Manaisusa

Mekcuka

HupepnaHabl

HoBas 3enangusa
Hopserus °
Monbwa -
MopTtyranus -
Poccus .
PyMbiHUSA HY
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CLUA

YKpauHa « 16 MUHYT
®paHums
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LLiBeiiuapusa
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« 6onee 190 000 pecnoHAEHTOB
* 6136 kKoMnaHuN-paboToaaTenemn

0000

* BO3pacT ot 18 go 64 net

* pernpe3eHTaTMBHOCTb Mo Nosy

* (DOKYC Ha pecnoHAEHTOB B BO3pacTe
25 -44 ropa

* OMNpOC NPOBOANICS Cpean CTYAEHTOB,
paboTtatowmx n 6e3paboTHbIX
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XapaKTepucTukn Bbl6OPKU:
coumanbHo-aeMorpadunyeckmin Npodusb, 3aHATOCTb, PETMOH

MoJi 3dHATOCTb PErMoH
YKEHCKUM 549, NMOCTOSAHHAsA 66% LleHTpanbHbIli heaepanbHbIi OKpyr* 15%
MYXCKOM 46% BpeMeHHas | 6%
CaMOo3aHsTble/dpunaHc..l” 7% MockBa 1 MockoBckasi 06nacTb 22%
6e3paboTHble/B Noncke 7% . .
IOMOXO03MKM [ 5% CeBepo-3anagHbivt heaepasnbHbIN.. 12%
EHTbl 0 o o
BO3 p acT C“,lfl,upyroe 29/0/0 HOXXHbIN beaepanbHbIv OKpYr 9%
CeBepo-KaBka3ckuii heaepanbHbivi OKpYr | 2%
18-24 17% . i b o 19%
NBOJSHKCKMWN peaepasibHbI OKpYr
25-44 54% g AcP oY °
Y Y 0]
45-65 9% Ypanbckun ceaepanbHbi OKpYr 9%
Cubupckunin heaepanbHbI OKpyr 10%
[anbHEBOCTOYHbIN heaepanbHbIi OKPYr | 2%
obpa3zoBaHue
HWXe cpeaHero | 1% . o
cpenHee 38% * LleHTpanbHbIM dheaepanbHbii OKpYr He BKIlo4aeT MOCKBY K
BbiCLLEE 61% MockoBcKyto 0651acTb

** CeBepo-3anagHblin heepanbHbllii OKpyr BKtoYaeT CaHKT-
MeTepbypr n JleHnHrpaackyto obnactb

Bbibopka: 13,842

onpoc: dAHBapb 2021
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XapaKTepucTukn Bbl6OPKU:

CeKTop

CeNnbCKOe X035UCTBO

HedTb, ra3 n sHepreTnka
Npo13BOACTBO

KOMMYHasibHbIE yCITyrn
CTpOUTENLCTBO

TOproeisi

TPaHCMOPT M NOrUCTUKA

NHAYCTPUSI roCTENPUUMCTBA
MH(OPMALMOHHbIE TEXHOSIOTUWN, KOMMYHMKALIMK
(pnHaHcoBbIE YCNyrn

HeABWXMMOCTb

npoceccMoHanbHbIE YCIyry, Hayka
aAMUHUCTPUPOBAHME 1 NOAAEPXKKA
rocyAapCTBeHHOE yrnpaBfieHne
obpazoBaHue

34paBoOXpaHeHne

coumanbHas paboTa

WCKYCCTBO, UHAYCTPUSI pa3B/ie4EHUN

-

2%
2%
15%
3%
10%
14%
4%
2%
6%
5%
1%
3%
3%
3%
7%
4%
2%
4%

MNo 6a3e paboTatowmnx Ha MOMEHT npoBeaeHus onpoca: 10888
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CEKTOp, NO3UnLMS

No3nunA

MeHeXepbl
cneumanucTl
TEXHUYECKne paboTHUKM U MNAALLME..
odUCHbIE aAMUHUCTPATMBHbIE PAaBOTHUKM
06CNyXXMBatoLWMIN NepcoHan 1 NpoaasLbl
KBanuuumpoBaHHble cneunanuctbl AMK
npeacTaBuTeNN peMecen 1 pykoaenms
onepaTopbl CTaHKOB, MaLUWH, COOPLLMKN
HeKBanM@UUMPOBaHHLIN paboumin nepcoHan
BOEHHOC/TyXalme



[ lpnBIeKaTenbHOCTb ,
paboToaaTens



YTO BaXHO ANdA NOTeHUWanbHbIX COTPYAHUKOB

npu Bblbope paboToaaTens?

CaMble BaXXHble KpUTepum

Poccus CHI
2021 2021
Xopouias onnata Tpyaa 78% 78%
(pnHaHcoBas
CTabUbHOCTb 78% 77%
KapbepHbI pocT 60%
npusaTHas paboyas
aTtmocdepa 59%
NMHTepecHas paboTa
57%

*nNpu cpaBHeHun 2021 roga ¢ NpeablaylumMMmn rogamm, obpatnte BHUMaHue, YTo 3TOT
BOMNPOC 6bl/1 UI3MEHEeH: Tenepb PeCnOHAEHTbl MOMyT BblbUpaTb CTONIbKO KPUTEPUEB,
CKOJIbKO OHWM CUMTAIOT HY>XXHbIM, U3 CrMcka 16 Kputepues, Toraa Kak B npeabiaylime
rodbl OHW 6bINKN BbIHYXXAEHbI BbI6MpaTh pOBHO 5 13 16.
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Poccusa
2020

01 xopoliasg onnaTa Tpyaa

02

03

04

05

(pmHaHCcoBasi cTabunbHOCTb
NHTEepecHas paboTa
BO3MOXHOCTM KapbepHOro pocTa

npusiTHas paboyas atmocdepa

o>

11

Poccus
2019

01 xopowasi onnaTa Tpyaa

02 duHaHcoBast CTabmnbHOCTb

03 wmHTepecHast paboTa

04 BO3MOXHOCTM KapbepHOro pocra

05 npuaTHas paboyasi aTmocdepa




YTO BaXXHO A1 MOTEHLMANbHbBIX COTPYAHUKOB
npu Bblbope paboTtoaaTtens

CaMbll BaXXHbIN KpUTEPU

Xopollasa ornJiata
Tpyaa U dpuHaHcoBas
CTabuNbHOCTb

®uHaHcoBasi cTabuibHOCTb 3HaYMMa B Poccum u valle
YNOMUWHAETCS XEHLWMHaMW, Nt0A4bMU C BbICLLUNM
0o6pasoBaHMEM M NOAbMU B Bo3pacTe 35 NeT u ctaplue.
Xopoluasa onnaTa TpyAa He MeHee Ba)kHa TOM Xe
nogrpynne.

KapbepHblit pocT, NpuaTHas paboyaa atMocdepa u
NHTepecHasi paboTa BXOAAT B TOM-5 BaXXHbIX KPUTEPUEB,
OHW UMEIOT 6JIUSKNE 3HAYEHUS], HO 3HAUYUTESIBHO
OT/IMYaloTCA OT ABYX CaMbiX BaXKHbIX. besonacHasa paboyas
cpepa Bo Bpemsa COVID-19 aBnseTcs 0AHMM U3 HAaUMEHee
BaXXHbIX (PaKTOPOB.

COTpyAHUKM C 06pasoBaHMEM HUXE CPefHErO MeHee
TpeboBaTeNbHbI, B cpegHeM 3 hakTopa 3HauYMMbl 4J1S1 HAX B
OT/IMYMe OT 60s1ee 06pa3oBaHHbIX U XEHLLIWH, KOTOpble

MpepnoxeHne pabotoaatens

Xopouwlasa penyTtaumsa v
(pnHaHcoBas
CTabuNbHOCTb

Poccuitickue pabotoaatenun UMerT BbICOKUIA PENTUHT MO
KpUTEepUsIM xopoLuein penytauum u GuHaHCOBOW
CTabWNIbHOCTW.

BeszonacHas pabouasi cpega Bo Bpemsa COVID-19 ueHuTcs,
pecrnoHAeHTaMm Bbille, YeM BO3MOXHOCTb paboTaTb M3
aoma.

JKeHLLMHbI OLleHNBalOT CBOMX paboTofaTenei Bblle, YEM
MY>KUYMHbI MO KPUTEPUIO XOPOLLIEN penyTaunm 1 6e30onacHom
cpenbl Bo Bpemsi COVID-19. My>uuHbl 60nee BbICOKO
OoLleHMBaloT onnaTty Tpyaa u KapbepHbIn pocT. OgHaKo
paboTofaTesnu noJy4atoT Maso roflIoCoB Mo KPUTEPUIO
KapbepHOoro pocra..

PekomeHAOBaHHbIM Ans paboTogatens okyc

KapbepHbIn pocT

9TO MOXHO paccMaTpuBaTh Kak o4eBUaHOe
HECOOTBETCTBME B TOM, YTO COTPYAHUKMN JOBOJIbHO HU3KO
OLIeHMBalOT CBOIO 3apnnaTy v NbroTbl, Koraa peyb UaeT o
LLleHHOCTHOM MpPeJJ/I0XKEeHNN COTPYAHUKA UX COBCTBEHHOMO
paboToAaTens, HECMOTPSA Ha TO, YTO 3TO ABMAETCA AN HUX
oAHUM U3 Hanbonee BaxHbIX akTopoB. Koraa geno
J0X0AUT A0 DMHAHCOBOMN CTabUIbHOCTH, B 3TOM OTHOLLIEHUU
MeHbllle NpPo6esoB.

Hapsifly ¢ aTM KapbepHbI pOCT BblAeNseTCs Kak TPETUiA Mo
3HaYMMOCTH (haKTop A/ COTPYAHMKOB, OJHAKO B CTpaHe
CYLLEeCTBYET MHEHMe, YTo paboTojaTeNiv OTCTatoT,
npeanaras Takme BO3MOXHOCTU. [T03TOMY pekoMeHAayeTcs,
yTo6bI CpeaHuit paboTogaTtenib B Poccun yaensn 6onblue
BHMMaHWS KapbepHOMY POCTY COTPYAHMKOB.

YKa3bIiBakOT B CpeHEM MO 9 BaXKHbIX Kputepues.

HaxMuTe ctoaa anst 6onee noapo6HbIX pe3ynbTaToB Mo
rpynnam Bbl6opKu

-
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HaxkmuTe ctoga ans 6onee noapobHbIX pe3ynbTaToB Mo Hambonee

nonynsipHbIM cekTopam 1 paboTtogatensim B 2021 roay
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Yero XoTaT NnoTeHuuanbHble

CMHNE BOPOTHUYKH

55%

«6€esibIX BOPOTHUYKOB»  «CUHUX BOPOTHUYKOB»
OL€HUBALOT CUYMUTAKOT MHTEPECHYIO
BO3MOXXHOCTb YAANIEHHO  paboTy MeHee BaXKHOW
paboTaTb 3HAUUTENBHO  (60%). CpeaHUin «CUHUM

BbllLE, HYEM «CUHUNE BOPOTHUYOK» MeHee
BOPOTHUYKM> (29%). TpeboBaTeneH B BblIbope
paboThl

Hanbonee BaXkHble KpUTEpUN

benble BOPOTHUYKM

@ CyHVEe BOPOTHNYKM



CMeHa
PaboThl

LN

B (DOKYCe.



CMmeHa paboToaaTens,
NOMCK HOBOro pabotoaarens.

1 n3 8 coTpyaHMKOB cMeHunn paboTtoaaTens

12% coTpyaHUKOB CMEeHUM CBoero pabotoaartens 3a nocneaHue 6
MecsLeB. 3TO NPOLEHT Bbllle Cpean MOOoAbIX COTPYAHNKOB (18—
24). YeTBepTb COTPYAHMKOB MIAHMPYIOT CMEeHUTb paboToaartens,
NPOLEHT TakKXe Bbllle cpean MoaoAoro nokosneHus (18-34).
CoTpyaHukn, cMeHmBLIKe paboTy, bonblue LeHAT obyyeHne B
LleHHOCTHOM NpeanoXeHuu paboTtoaartens, Yem COTPYAHUKY,
KOTOpble He MeHsn paboTy B nocnefHue 6 MecsLues.

CanTbl nouncka pabotbl — N91 cpean kaHanoB NOMCKa HOBOIO
paboToaartens

Ka)kablh BTOPON CMeHMBLUMIK paboTy Hallen cBoero pabotoaaTtens
Ha canTe noucka paboTtbl (50%), 3STOT KaHan 4yTb bonee
MOMNYNAPEH Y XXEHLUH 1 NOAEN C BbICLUIMM 06pa30BaHNEM B
CPaBHEHWWN CO BCEWN COBOKYMHOCTbIO BbIGOPKU.

HeadHunter siBnseTcs Begywmm nopTanoM nouncka paboThl,
0cobeHHO cpean COTPYAHMKOB C BbICLLIMM 0bpa3oBaHMEM, 3@ HUM
cnepyet Avito, KOTopbIN 6onee NonynspeH cpean My>XHUmH U
monoaexu (18-24).

Ha BTOpPOM MecTe perTuHra KaHanoB Nnoucka NinyHble cBs3n (45%),
ocobeHHO anst noaen B Bo3pacrte oT 35 go 54 nert.

-"- Randstad Employer Brand Research. OtueT no Poccun | 15



CMeHa paboTbl Kputepun nomcka

2021 2021 XopoLluas onnarta Tpyaa
¢rHaHCcoBas CTabuUNbHOCTb
CMeHunM paboTy 3a CcMeHunn paboTy noa
nocnegHue 6 MecsiLeB. BimsHneMm COVID-19 3a
nocnegHue 6 mecsaues*® npusTHas pabouas aTMocdepa

* cM. cnang 22 3
KapbepHbI/ pOCT

NHTepecHas paboTa
OCTa/IMCb CO CBOUM
pabotogartenem B
nocnegHue 6 MecsiLeB.

CmeHvBILME pabory @ He cMeHuBLLIME paboTy

-
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Pa3HbIX YPOBHEN

Benble BOPOTHUYKM CUHWE BOPOTHUYKM

20%

6enbiXx BOPOTHUYKOB
NNAHUPYIOT CMEHUTL PaboTy B
6nvxaniume 6 mecsues. Ux
4YMCNO MeHbLLEe B CPAaBHEHUN C
«CMHMMW BOPOTHUYKAMm»
(25%). «benble BOPOTHUYUKN»
yalle, YeM «cuHue
BOPOTHUYKW>», HaxoasaT paboTy
c nomouwbo Google n
pekpyTepoB (22% vs. 14% u
8% vs. 1% COOTBETCTBEHHO).

«CUHUX BOPOTHUYKOB» CMEHUIN
paboToagaTtens 3a nocnegHue 6
MecsueB, UX YNCNO
3HAYUTENTbHO Bbllle, YEM YNCO
«6enblx BOpOTHUYKOB» (9%).
[na nomcka HOBOro
paboTtogaTens «cuHue
BOPOTHUYKM>» UCMOMb3YIOT B
OCHOBHOM CalTbl MONCKA
paboTbl.

-“- Randstad Employer Brand Research. Otuet no Poccun | 17 I'



Kak counckaTtenn Poccun miyt paboty?

Ton-5 KaHanos A1 noucka paboThbl

canTbl noncka pabotbl (Headhunter, 50%
Superjob, Avito, Yandex.TanaHTbi,... 63%

CBA3M U peEKOMEHOaLUN 49%,

Yandex-nouck

CouuanbHble ceTH

MOBW/TbHBIE NPUOXEHMS MOUCKA
paboTbl (Worki, Papajobs)

@ 2021 ® 2020

MonynsipHble canTbl Moucka paboThbl

headhunter 52%
avito 42%
superjob 20%

MonynsipHble coLuanbHble CETU AN NOUCKa paboTbl

vkontakte 61%
instagram 28%
telegram 20%
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COVID-19 u ero BnusiHue
Ha PbIHOK TpyAa.

3HAYMMOCTb YaaneHHoW paboThl

Bo3MOXHOCTb paboTaTb yaaneHHO NPUBEKAET NPUMEPHO 2 U3 5
POCCUICKUX COTPYAHMKOB, XOTS 3TOT KPUTEPUI B LIESIOM
3aHMMaAET A0BOJIbHO HU3KOE MECTO B PENTUHIE KPUTEPKEB.
XeHwWmHbI, Noam € BbICLIMM 06pa3oBaHMEM U OAM B BO3pacTe
oT 25 0o 34 net yalle Bbibupanu 3ToT KpUTepui. Takxe
BO3MOXHOCTb YAa/IEHHON paboTbl MpuBNEKaTeNnbHa ANs NI0AEN,
paboTaoLWmnX C HEMOSTHOW 3aHSATOCTbIO.

MouTn NonoBmnHa coTpyaHuKoB (46%) Hayann paboTaTb
yAaneHHO BO BpeMsl NaHAeEMUK

N3 46% COTpyAHMKOB, KOTOPbIE HAaYanu yalle paboTtaTb
yaaneHHo, 58% 6b11n BoB/ieYeHbl B MPUHATUE AAHHOIO
peleHunsl, B TO BpeMS Kak 2 U3 5 COTpyAHMKOB, paboTaloLmx
yAaneHHo, He nMenu Bblbopa B 3TOM peLueHnn. My>KUnHbl B
BO3pacTe 35 NneT u cTaplue, a TakxKe JIioan C BbICLUUM
obpazoBaHneM npogomkanu pabotatb B opuce 6onbLue Apyrmx
rpynn BblIOOPKM, @ XEHLUMHbI U NIoan B Bo3pacTe oT 18 ao 24
NEeT HanpoTmB 60/bLIen YacTblo NpeanoYnTanu pabotaTb

-)AﬂaJ'IGHHO.
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BnngaHmne COVID-19 Ha paborTy.

PaboTanu nv Bbl yAANEHHO / U3 AOMa B Nepuoz NaHAEMUM

COVID-19?
Poccus Joan B Bo3pacTe oT 18 fo Bcero 2% Mornu 6bl BbINONHATL paboTy
® I3, TOMbko yAaneHHo 24 net B 6onblUel CTENEHW  yAaneHHo, Ho UX paboTofaTesnb 3TOro
® /3, HacTV4HO YAaneHHo 2 50/0 nepeLwwny Ha yaaneHHyo He no3sonun. 31% OTMETWU/M, YTO He
paboTy BOMPEKM XENAHUIO  UMEIT BO3MOXXHOCTU BbIMOSHSATh
HeT COTPYAHMKOB, (69%), TaKk e oTBEYanu paboTy BHe paboyero MecTa. B 3Tol
NEpEEALINX Ha My>UmnHbl (60%). B 6onblueit rpynne HaxoauTcst 6osblue nogen
® Her BO;MO)KHOCTVI BLIMONHATL paboTy yAaneHHyto paboty, CTEMNEeHW Ha yaaneHHyto CTapLUMX BO3PacTOB M HauMeHbLuee
BHE padbouero MecTa CAENanu 3To no CBoEMyY paboTy NepeLsiv XeHLMHbI  YMCI0 MONOAbIX toaen oT 18 Ao 24 neT
o EcTb BO3MOXHOCTb paboTaThb XenaHuto 1 UMEHHO Monoable moan o1 (21%).
yAaneHHo, Ho paboTtoaaTesb He 18 no 24 ner.
paspeLunn CH r Ec/fiM NoCMOTPETb Ha PErnoH, To [ns cpaBHeHus, B CHI Tosnbko 3%
ntofm B BospacTe oT 18 fo 24 COTPYLHUKOB, KOTOPble MOTyT paboTaTb
260/0 neT, My>X4uHbl 1 nrogn co 13 AoMa, He UMeOT NpaBa AenaTtb 3TO CO
cpefiHMM 06pasoBaHneM B cBouM paboTogaTeneM. OgHako 30%
COTPYAHWKOB, cTpaHax CHI, ckopee Bcero, paboumx MMeLoT paboTy, Ha KOTOPO
nepeweawmnx Ha Hayanu pa60TaTb yAaneHHo no HEeBO3MOXXHO pa60TaTb n3 goma unu rge-
yAaneHHyo paborty, CO6CTBEHHOMY XenaHuto (39%, nuéo elle. B MeHbLUel cTeneHn 3To
CAenanu 3To no CBoeMy 28% 1 39% COOTBETCTBEHHO). oTHOCKTCA K 601ee MonoAbiM (18-24 neT)
WKENaHuo 1 60nee 06pa3oBaHHbIM COTPYAHUKAM
(23%).
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BnanaHne COVID-19 Ha 3aHATOCTb.

Kak COVID-19 Bnvsan Ha cTaTyC 3aHATOCTU HaceseHus

B cpeaHem 4 13 10 yenosek CHr
M3MEHMWJIN CTaTYC 3aHATOCTH

paboTato B O6bIYHOM pexmnMe

paboTato bonbLle Yacos, YeM

06bIYHO
paboTato MeHbLlee KONMM4YeCcTBO

4acoB M 3@ MeHbLUME AEHbIMN
HaX0XyCb B OTMNyCKe/ NpocToe

notepsn paboty

apyroe

HE NMPpUMEHNMO

36% 4enoBek OTMNpaBneHbl B OTNycka/
MPOCTOW WK YBOMEHbI, paboTanu 6onblue
WU MeHbLUe BpeMeHU, YyeM 06bl4HO, B
cBsi3u ¢ naHaemMmen COVID-19.

Bonblue Bcero yBoNbHEHMI B CBSA3M C
COVID-19 npuwnocb Ha noarpynmbl
YKEHLUMH 1 Monoablx ntoaen ot 18 ao 24
ner.

OpaHako 6onbluasi YacTb pecrnoHAEeHTOB
OTMETUNK, YTO paboTanu Kak 0bbI4HO.
Yncno TakmMx OTBETOB, MOyYEHHbIX OT
MY>XUKH 6onblue (64%), YeM OT XKEHLUUH
(54%).

36%

BUAENMN, KaK UX MONOXKEHUE C
3aHATOCTbIO U3MEHWUNOCH M3-3a
COVID-19.

-
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Ctpax notepstb paboTy B [IlpnymMHa CMeHbl paboTbl
2021

XopoLuas onnarta Tpyaa

(pmHaHcoBas cTabunbHOCTb

31% 14%

npusiTHas pabo4vas atmocdepa

COTPYAHMKOB, KOTOpbIE COTPYAHMKOB, KOTOpbIE HE
6oaTca noTepaTb paboty,  60ATCA NOTepsATb paboTy,

TEM He MeHee MNaHUPYOT  M/IaHUPYIOT CMEHUTDL ee B KapbepHbIi pocT
CMeHUTb paboTy B cneayoLume 6 mecsueB

cieaytolne 6 mecsLes UHTEpecHas paboTa

bositcs notepsitb paboty ® He 6oaT1cs notepaTtb paboty

-]f- Randstad Employer Brand Research. OTueT [lelxelee 17wk}




HaMepeHne cMeHuTb paboTy
Cpe D.M MO ﬂ‘e[\;] , NMCNbITABLLUNX Ecnm cuTyaums ¢ TPyAOyCTPOCTBOM M3MEHMNach 13-3a

COVID-19, HamepeHue CMeHUTb paboToaaTens

B/JINAHUNE COVI D- 1 9 . 3HauUMTENbHO BbiLle (39%), YeM Y Tex, KTO NPOCTOo

HaMepeBaeTcs cMeHUTb pabotoaatens (25%).

To, KaK poccuitckmue paboToaaTeny Noaaep>Xanu CBOUX

2021 COTPYAHMKOB M CMPABUAUCh C NAHAEMMUEN, OKa3ano
O B/IMSIHME HA NOS/IbHOCTb COTPYAHMKOB: 20%
2 5 / O COTPYAHMKOB Tenepb YyBCTBYIOT cebst bonee
NosiNbHbIMK, @ Bonee BblCOKasi A0MS peCrnOHAEHTOB
NNAHMPYIOT CMEHUTL paboTy B crieaytoline (34%) MeHee nosifbHa K CBOeMy paboToaaTento.

6 mecsues KaxkabIn TpeTuit COTPYAHMK OTHECCS K 3TOMY

YTBEPXXAEHUIO HEUTPASIBHO.

J1oSiNbHOCTb HE 3aBMCUT OT MOJa, HO 3aBUCUT OT

BO3pacTa: 60sbLIe MOMoAbIX COTPYAHMKOB (34 roaa v

MOJIOXKE) CTanu NosIbHEE MO OTHOLLEHMIO K

paboToaaTento N0 CpaBHEHUIO C COTPYAHUKAMMU

M3MEHUBLLUMNX 3aHATOCTb NO4 BANAHUEM cTapLuero Bo3pacrta. Ob6s3aHHOCTb paboTaTh 13 AoMa

COVID-19 nnaHupyoT cMeHnTb paboTtoaaTtens HEe B/IMSIET Ha NOSSIbHOCTb, HO MYXX4MHbI, KOTOpbIE

B creayrowmne 6 Mecsaues. MOIIN MPUHSTb pelleHne paboTaTb U3 A0Ma, OKa3ancCb
6ornee nosiNbHbI, YeM Apyrue NoArpynmnsbl.

-
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Ctpax notepstb paboTy B
2021 B nepuoa COVID-19.

3HaunTEeNbHbIN CTpax NoTepu paboTsl

XOTS 3HaUMTENbHAs YacTb Ntogen He 6oMTCS NoTepsiTb
paboTy (39%), MHOrMe AENCTBUTENBHO OMACAETCs, YTO 3TO
npousongeT B 2021 roay (33%). XKeHLMHbl 06eCnOKOEHbI
6onbLue, YeM MyXuUnHbl (35% npotmne 32%), 4TO
COOTBETCTBYET TOMY (PaKTy, UTO B MPOLLJSIOM rofy Y HUX yxe
6blna 60/blas BEPOATHOCTb CTaTb 6e3paboTHbIMKU, YeM Y
MY>XUMH. Mbl Takke Habntogaem 60nbWMK CTpax NoTepu
paboTbl Cpeamn NOXUMbIX COTPYAHUKOB, AaXKe HECMOTPS Ha
TO, YTO MHOIrMe u3 HUX Npoao/HKanu paboTtatb B 06bIYHOM
peXxume BO BpeMs NaHAeMUM.

Crpax notepu paboTbl B permoHax

UyTb MeHbLle 6ecrnokoaTcs o noTepe pabotel B 2021 roay
coTpyaHukn Ceeepo-3anagHoro geaepasnbHOro okpyra. 3710
TaKXke KacaeTcs Ypanbckoro, Cnbmnpckoro u
[anbHEeBOCTOYHOrO deaepanbHbIX OKPYroB. B KpynHenwmx
pernoHax - Mockee n lNMprBO/MKCKOM (peaepasibHOM OKpyre -
CTpax noTepsitb paboTy BbIlE CpeaHero.

L
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JlosinbHOCTb K paboToaaTesnto
BO BpeMs NMaHAEMUN.

NOANIbHOCTb K pa60To,anemo B 3aBUCMMOCTHU OT €ro nogaep>xKku

BO BpeMs naHgemumn COVID-19

21%

CoTpyaHukoB, paboTatowmx ToNbKo U3
[A0Ma, YyBCTBYIOT 60MbLUYIO NOSSIBHOCTb
K cBOoeMy paboToaaTento BCeacTBue
TOro, Kak OH CnpaBusICsa C cUTyaumen
COVID-19.

19%

CoTpyaHukoB, paboTaromx YacTUYHO
n3 A0Ma, YyBCTBYIOT H60/bLUYIO
NOSANBbHOCTb K CBOEMY paboToaaTento
BCNeACTBUE TOro, Kak OH CripaBuacs
cutyaumein COVID-19.

21%

COTPYAHUKOB, KOTOpPbIX paboToaaTens /
BN1ACTW 3acTaBunu paboTaTb M3 A0Ma,
YYBCTBYIOT 60NbLUYIO NTOSNTILHOCTb K
cBoeMy paboTozaTtento BCneacTeme
TOro, Kak OH CnpaBusICsa C cUTyaumen
COVID-19.

23%

COTPYAHVKOB, PeLUMBLINX
caMocToATeNbHO paboTaTh K3 0Ma,
YyBCTBYIOT 6OMbLLYIO JIOSNIBHOCTb K
cBoeMy paboToaaTento BCIeACTBYE
TOro, Kak OH CrpaBuiCs C CUTyaLmen
COVID-19.

1 — MeHee nosinbHO
2
3
4
5 — 6ornee nosinbHO

He 3Hato (3aTpyaHsitoChb
OTBETUTb)

r
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[1lpnnoxeHune 1

[ TyboKoe norpy»xeHue:
KftoueBble Kputepmn Bblbopa
paboToaaTend
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PenTuHr Kno4YeBbIX KpUTepnes Bblbopa paboTtoaaTens

CHI Poccus Poccus
2021 2020 2019

Xopoluasi onjata Tpyaa 78% 28% 01 Xopowas onnara TpyAa 01 xopoLuas onnaTa Tpyaa
(hnHaHcoBas cTabUnbLHOCTb 78% 77% 02 dumHaHCcoBas CTabubHOCTb 02 ¢hmrHaHcoBas CTabuibHOCTL
BO3MOXHOCTV KapbePHOro pocTa 60% 60% 03 unHTepecHas paboTa 03 wuHTepecHast paboTa
npuaTHas paboyasa atMocdepa 59% 59% 04 BO3MOXXHOCTM KapbepHOro pocta 04 BO3MOXHOCTW KapbepHOro pocTa
NHTepecHas paboTa 57% 57% 05 npusaTHasa pabodas aTMocdepa 05 npusTHas paboyas aTmocdepa
rapaHTUM 3aHATOCTU 57% 56% 06 rapaHTUM 3aHATOCTU 06 rapaHTUM 3aHATOCTU
H6anaHc Mexxay paboTor U NINYHOW XKU3HBIO 53% 52% 07 M6kt rpacdvk paBoThI*** 07 MBKWI rpacmk paBoThi***
MECTOMOoIoXeHne 52% 51% 08 6anaHc Mexay paboToil 1 IMUHOM XM3HbI0 08  MECTOMOJIOXKEHNE
XopoLuas penytauns 50% 09 MeCTOMoNOXeHVe 0o anaHc mexay pabotoit u 4HOI
paBHble BO3MOXXHOCTU, NHKNIO3NBHAA cpeaa 48% 10 xopolasi penyTauust HHSHBIO
CWIIbHOE PYKOBOACTBO 43% 11 obyuerme 10 xopowasi penyTaums
obyueHne 42% 12 coumanbHas OTBETCTBEHHOCTb 1 obyuere

12 coumanbHasi OTBETCTBEHHOCTb

40%
36%
6e3onacHas cpeaa B nepuog COVID-19*** 34%

BO3MOXXHOCTb paboTaTb yAaneHHo/u3.. 13 cunbHOE PYKOBOACTBO

13 cunbHoe pykoBOACTBO
MHHOBALIMOHHOCTb 14 MHHOBALMOHHOCTb

14 MHHOBaUMOHHOCTb
15 kayecTBO npoaykTa***

coumnanbHaa OTBETCTBEHHOCTb 15 KayecTBO npoayKTa***

paBHblE BO3MOXXHOCTU, UHKIO3MBHAA
cpena 16 paBHbIE BO3MOXXHOCTH,
WHKIO3UBHAA Cpeaa

*npu cpaBHeHun 2021 roaa ¢ NpeablAyLLMMM roaamMu, 0bpaTTe BHUMaHWE, YTO 3TOT BOMPOC 6bll U3MEHEH: Tenepb PeCroHAEHTbl MOTyT BbIGUPaTh CTONbKO KPUTEPHUEB,
CKOJIbKO OHM CYMTAIOT HY>KHbIM U3 CNNCKa 16 KpuTepues, Tor4a Kak B npeablaylume roabl OHW 6bin BblHYXAEHbI BbibpaTb poBHO 5 13 16.
***pccnenyoTcs Tonbko B 2021
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PENTUHI KIOYEBBLIX KPUTEPUEB MO reHAEPY

72%
83% XopoLUas penyTauus

49%
52%

XopoLllasa onnata Tpyaa

44%
51%

74% paBHble€ BO3MOXHOCTH,

(pnHaHcoBas cTabunbHOCTb o
81% WMHKJTIO3UBHAs cpeaa

BO3MOXHOCTU KapbepPHOro
pocTa

41%

CUNbHOE KOBOACTBO
PYKOBOA 45%

npusiTHas paboyas
atMocdepa

37%

6
0byyeHune 46%

WHTepecHas paboTa BO3MOXXHOCTb paboTaThb

yAaneHHo/u3 goma*** 46%
37%
rapaHTUM 3aHATOCTU WHHOBALIMOHHOCTb
34%
6anaHc Mexay paboToil n 6e3onacHas cpefa B nepuoa
JIMYHOW YKU3HBIO COVID-19*** 37%
MeCTOMnoNoXeHne couunanbHas OTBETCTBEHHOCTb @ MydKCKOM
@ xeHckui
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PEVUTUHI KTHOUYEBbIX KPUTEPUEB MO YPOBHIO 0O6pa3oBaHus

XOpoLUas onnaTta Tpyaa

(puHaHcoBas cTabunbHOCTb

BO3MOXXHOCTV KapbepHOro
pocTa

npusTHas paboyas
aTtMocdepa

NHTepecHas paboTta

rapaHTnn 3aHATOCTU

6anaHc mMexay paboToi u
JIMYHOM XKM3HbIO

MEeCTOMNO/I0XEHNE

-

1

56%

57%

60%
53%

60%
53%

56%
50%

55%
49%

L

81%

73%

80%
75%

62%

61%

XOpoLUas penyTaums

PaBHbIE BO3MOXHOCTH,
WHKIO3UBHAs cpeaa

CUNbHOE PYKOBOACTBO

obyueHne

BO3MOXHOCTb paboTaTb
yAaneHHo/u3 goma***

MHHOBAUMOHHOCTb

6e3onacHas cpeaa B
nepuog COVID-19%**

coumanbHas
OTBETCTBEHHOCTb
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® cpegHee

HIDKE CpeaHero

r



PENTUHI K/TIOUYEBBIX KPUTEPUEB MO BO3PACTY

XOpoLlas onnarta Tpyaa

¢dvmHaHcoBas cTabunbHOCTb

BO3MOXXHOCTW KapbepHOro
pocTa

npusTHas paboyas
aTMocdepa

WHTepecHas paboTa

rapaHTMn 3aHATOCTU

6anaHc Mexxay paboToi 1
JIMYHOW XKU3HBIO

MECTOMNOIOXXEHNE

r

59%
77%

86%

64%
77%

85%

58%
67%

48%

52%
60%

60%

49%
55%

61%

38%
53%

66%

44%
51%

54%

40%
51%

57%

Randstad Employer Brand Research. Ot4yeT no Poccumn

XopoLuas penyTtauus

paBHbIE BO3MOXXHOCTHU,
MHKMNO3NBHAA Cpeaa

CUJTbHOE PYKOBOACTBO

obyueHne

BO3MOXHOCTb paboTaTb
yAaneHHo/u3 goma***

MHHOBALUMOHHOCTb

6e3onacHas cpefa B
nepuog COVID-19***

coumnanbHas
OTBETCTBEHHOCTb
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Kak counckaTtenn Poccum nilyt paboty

MonynsipHble KaHanbl NOMcKa paboThbl

canTbl noncka pabotbl (Headhunter, Superjob, Avito,
Yandex.TanaHTbl, Jooble)

63% headhunter
avito
B 20%

CBSI3M U pekoMeHaaumnn
Yandex
coumanbHble ceTu

MObUbHbIE NpUoXeHMs noucka paboTbl (worki, papajobs) superjob

Google-nounck

CNy6bl 3aHATOCTN, BUPXKN TpyAaa

06bsiBneHns B nevaTHbix CMU vkontakte 61%
KapbepHble canTbl paboToaaTeneun instagram
sIpMapKy BakaHCUi telegram
KaZpoBble areHTCTBa youtube
linkedin facebook

® 2021 ® 2020
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[TpnnoxxeHue 2
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Bocnipusitue npepnoxenus pabotogatenen B Poccum

MNMoHMMaHue pa3pbiBa B
BaLLEM NMpeasioXeHnn
pabotoaartens n ero
BOCMPUATUN Y
NOTEHUMANbHbIX
COTPYAHWMKOB MNO3BONSET
BaM HarpaB/IEHHO
pa3BMBaTb CBOM bpeHn
paboToaatens.

Kpome Toro,
CPaBHUTESbHbIN aHaNn3
TOro, YTO COTPYAHUKMU
BOCMPUHMMAIOT Kak
NpeanoXeHme nx
HbIHELLIHErO
paboTtoaartens, oaet
6onbLle nHpopMaummn o
npobenax, KoTopble
Heobxoanmo
BOCIMOJTHUTb.

-

4

10

NMpepnoxxeHue Tekyllero
paboronarens

XOpoLLlasi penyTaums

uHaHCcoBast CTabUbHOCTb
rapaHTUM 3aHSTOCTK

6e3onacHasa paboyas cpeaa BO
Bpema COVID-19

npusTHas paboyas aTtMocdepa

6anaHc Mexay paboTon u
JIMYHOW XKU3HbIO

Xopollas onsaTta Tpyaa

counanbHaa OTBETCTBEHHOCTb

KapbepHbI poCcT

BO3MOXHOCTb paboTaTtb
yAaneHHo/13 aoMa

Mpeano)xeHne poCCUNCKNX
pa6boropareneu

(prHaHcoBas CTabunbHOCTb
XOopoLuas penyTtauust

6e3onacHasa paboyas cpeaa BO
Bpemsa COVID-19

rapaHTUK 3aHSTOCTY
XopoLuas onsiata Tpyaa
KapbepHbIA poCcT

npusTHas paboyas atMmocdepa

6anaHc Mexay paboTon 1 IMYHOM

XU3HbIO
coumnasibHagd OTBETCTBEHHOCTb

BO3MOXHOCTb paboTaTb
yAaneHHo/13 aoMa
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NMpepnoxxeHne naeanbHOro
pa6boropartens

Xopolias onsaTta Tpyaa

(pmHaHcoBas CTabuIbHOCTb

KapbepHbIA poCT

nNpusTHas paboyas atMocdepa

rApaHTUN 3aHATOCTU

6anaHc Mexay paboTon u
JIMYHOM XKU3HbIO

XopoLlas penyTauus

BO3MOXHOCTb paboTaTb
yaaneHHo/u3 goma

6e3onacHas paboyas cpeaa BO
Bpema COVID-19

coumnalsibHasA OTBETCTBEHHOCTb

r



Bocnpusatue npeanoxeHus pabortopartens B Poccun

[MoOHMMaHWe pa3pbiBa B BalLleM NpeanoXeHun pabotoaaTens u
€ro BOCNpUATUN Y NOTEHLMANbHbIX COTPYAHNKOB NMO3BOJISIET BaM

HanpaB/IeHHO pa3BMBaTb CBOM B6peHa paboTopaTtens.

-

MpeanoXxxeHne poccUmUCKUX
paboTogaTenen

01 duHaHcoBast CTabuIbHOCTb

02 xopowas penyTauus

03 6e3onacHas paboyasi cpena BO BpeMms
COVID-19 (naHaoemumn)

04 rapaHTUM 3aHATOCTU

05 xopoluas onnaTa TpyAa

06 KapbepHbIi pocT

07 npuaTHas pabouas aTMocdepa

08 6anaHc mexay paboTon U1 IMYHON XM3HbIO
09 coumanbHasi OTBETCTBEHHOCTb

10 BO3MOXHOCTb paboTaTb yaaneHHo/u3 aoma
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MpepnoxeHune pabotoaatenen B CHI

01 dwuHaHcoBasi CTabunbHOCTb

02 xopowas penyTaumsi

03 rapaHTUM 3aHSATOCTU

6e3onacHasa paboyas cpeaa Bo Bpems COVID-
04
19 (nangemumn)

05 xopowast onnata Tpyaa

06 kapbepHbIN pocT

07 npusitHaa pabo4yasi aTmocdepa

08 6anaHc Mexay paboTomn 1 TMYHOM XKMU3HbIO
09 coumanbHas OTBETCTBEHHOCTb

10 BO3MOXHOCTb paboTaTb yAaneHHo/u3 AoMa

r
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PEeNTUHI CEKTOPOB 3KOHOMUKM MO Y3HABAEMOCTU U
NpuBNeKaTesbHOCTU N5 paboThl

BbICOKast
A obopyaoBaHue,
g @npnbopocTpoeHne @ sHepreTuka
E @ MalLMHOCTPOEHe °
v VIT-KOHRCaNnThAT
S pa3spaboTka M0
)
[~
< CTpouTesibHble Ma're. Mh;i?ﬂngggm OBaHue MrITepHET
= ®CP P PyA ToBaps! Hapozforo noTpebnerus
@ ® XxvMUyeckasi NPOMbILLIEHHOCTb uHayctpust | @ (MWLEBbIE N HenuLLEeBble NPOAYKTHI)
CTPOUTENBCTBO ® norucriga rOCTENpUUMCTBA .
mpaBooxpaHeHMgv @ PO3HNYHas TOProB/s:MoAa 1 kpacoTa
@ cenbcKoe X039UCTBO @ TeneKoOMMyHUKaLun
® >5/1eKTpOHHas KOMMepLms o
¢pmHaHCcoBbIE yCNyru
® cTpaxoBaHue
HBKas ® po3HMYHas TOproens
BbICOKas
HU3Kas y3HaBaeMoCTb
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Bbicokas
Y3HaBaeMoCTb

O3Ha4aeT, YTo
60NbWNHCTBO
paboToaaTenen B 3Ton
OTpac/iM U3BECTHBbI.

Bbicokas
npuBneKkaTenbHOCTb

03Ha4aEeT, YTo
60MbLUMHCTBO
paboToaaTenei B 3Toun
oTpac/u
NPUBEKATENbHbI.




Camble npuBnekaTenbHble pabotogatenn B oTpacnax (1)

TOM-5
HedTb, ras [a3npom PocHedTb TpaHcHedTb CypryTHedTeras PyccHedTb
bbITOBast TEXHWKA, N1EKTPOHNMKA Samsung Apple Sony LG Electronics Philips
ABTO6M3HEC Mercedes-Benz BMW Volkswagen Nissan Volvo Group
Obopynosatme 1 Schneider Electric PocanekTpoHuKa Siemens OrnK Honeywell
npubopocTpoeHne
JHepreTuka EBPOCUBIHEPIO PocaTom NuTep PAO CrK Pycrngpo
MawmHocTpoeHvie KoHuepH BKO «Anmas- PockocMoc OCK Pycckue MallvHbl Texmalu
AHTEn»
[Npon3BoanTENn CETEBOIO U
TeNEeKOMMYHMKALNOHHOMO Huawei DELL Technologies HP Nokia Fujitsu
obopyaoBaHus
TpaHcnopT A3apochnoT — poccumckme S7 HosanopTt LLlepemeTbeBO PX[,
aBMaNNHUM
NT-KOHCANTUHI 1 pa3paboTka . JTabopaTtopusi
no Microsoft IBM LHOT SAP Kacnepckoro
MeTtannyprus HopuAbCKniA HUKenNb Anpoca H/IMK Pycan TMK
Randstad Employer Brand Research. Otyet no Poccun | 38
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CamMble npuBnekaTesnbHble paboTogatenn B oTpacnax (2)

TOM-5
NHTepHeT SlHaekc Mail.ru Rambler&Co 2IMicC Skyeng
CTpovMarepuans v Cersanit Knauf TexHoHNKOJ1b Rockwool Rehau
obopyaoBaHue
ToBapbl HApoAHOIro
noTpebneHuns — nuiLeBble Nestle Mars Maxxium FERRERO Bacardi
NpoAyKThl
Igisgg;:flagﬂf T-)I;?IVILLI,EBbIe Procter & Gamble L'Oréal SC Johnson Philip Morris Unilever
International
NpoAYyKThI
XnMnyeckas rnpoMbILLIEHHOCTb CHnbYP HmxHekaMCcKkHedTexmnM Ypanxum KasaHboprcuHTes EBpOXuM
CTpouTenbCcTBo o pynna Camonert Kpokyc 'pynn
I nascrpon K OCK «3JTanoH» [eBENIONMEHT
Jlornctuka Maersk FM Logistic Major FESCO THT 3kcnpecc
30paBoOOXpaHeHne AstraZeneca Johnson & Johnson Bayer Vertex Roche
NHaycTpusa roctenpumMMcTea : . : : Hilton Radisson Hotel InterContinental
Accor Live Limitless  Marriott International Worldwide Group Hotel Group
Po3HMYHasa Toproens: Moaa u _ o _
KpacoTa adidas Bosco di Ciliegi 3onoTtoe 96,10K0 Jamilco H&M
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CaMble npusekaTtesibHble paboTtoaatenu B otpacnsXx (3)

TOn-5
Cenbckoe X035IMCTBO CUBATPO ArpOKOMIJIEKC UM. PYCAIPO IPKO ArponpoMKoMmnieKTaums
H.W. TkayeBa
TenekoMMyHMKaLmm PTPC TpaHcTeneKom KOMKOP JP-Tenekom PocTenekom
®1HaHCOBbIE YCNYTK [a3npoMbaHK LUb P® BT CbepbaHk Anbda-baHk
SNEKTPOHHa Ozon Wildberries Otto Group Lamoda 220 BonbT
KOMMepLms
CrpaxoBaHue COrA3 AnbdaCrpaxoBaHue | Peco MNapaHTus BCK NHroccTpax
PO3HMYHaga Toprosns Inventive Retail Group IKEA ApoOMaTHbIN MUP DNS Leroy Merlin
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Ton-3 koYeBbIX Kputepus Bblibopa cekTopa paboTb! (1)

Ton-3 kntoyeBbIX KpUTepust Bblbopa paboToaaTtens

oTpac/b 1

01 HedTb, ras ¢vmHaHcoBas cTabunbHOCTb

02 bblTOBas TEXHWKA, 2NEKTPOHNKA

03 ABTOBU3HEC

04 O6opynosaHue, NpubopoCcTpoeHme

05 SHepreTuka (puHaHcoBas CTabunbHOCTb

06 MawwuHocTpoeHne ¢prHaHcoBasi CTabUNbHOCTb

07 lMNMpownssoauTenu CeTeBoro u
TENEKOMMYHMKALMOHHOIO 060pya0BaHns

08 TpaHcnopTt ¢prHaHcoBas CTabuUNbHOCTb

09 UT-koHCanTuHr 1 pa3paboTka NoO

10 MeTtannyprus ¢pmHaHcoBasi CTabuNbHOCTb

XopoLuas onnara Tpyaa

(bmHaHcoBas CTabunbHOCTb
(pnHaHcoBas cTabunbHOCTb
unHaHcoBas cTabunbHOCTb

rapaHTUnN 3aHATOCTU

(pnHaHcoBas CTabunbHOCTb

(pmHaHcoBas CTabunbHOCTb

rapaHTUnN 3aHATOCTU

XopoLuas ornsaTta Tpyaa
Xopoluas onnata Tpyaa
rapaHTUN 3aHATOCTU
XopoLas onnarta Tpyaa
rapaHTUnN 3aHATOCTU
Xopoluas onsaTta Tpyaa

Xopollasi onnarta Tpyaa

6e3onacHas paboyasi cpesa BO BpeMst
naHaeMUm

r
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Ton-3 koYeBbIX Kputepus Bblibopa cekTopa paboTb! (2)

Ton-3 Knto4eBbIX KpuTepust Bolbopa pabotoaatens

oTpacsb

11 NHTepHeT

12 CrpouTenbHble Matepuarbl 1
obopynosaHue

13 ToBapbl HapogHoro notpebnexHus
(NMwWweBble N HenuLieBblE NPOAYKTbI)

14 XvMunyeckas NpOMbILLIIEHHOCTb

15 CrpouTenbCcTBo
16 Jloructuka

17 3npaBooxpaHeHue
18 UHaycTpusa roctenpMmMMcTea

19 Po3HWM4YHas Toproens: Moaa m
KpacoTa

20 Cenbckoe X0391CTBO

1

6e3onacHas paboyas cpefa Bo BpeMsi
naHAeMnn

¢mHaHcoBas cTabunbHOCTb

(pmHaHcoBasi CTabuNbHOCTb
(prHaHcoBas CTabunbHOCTb
(pnHaHcoBas CTabunbHOCTb
(prHaHcoBas CTabunbHOCTb

Cbl/IHa HcoBasi CTabunbHOCTb

Cbl/IHa HcoBasi CTabunbHOCTb

2

BO3MOXHOCTb paboTaTb yaaneHHo/u3
AOMa

(pmHaHcoBas CTabunbHOCTb

(pnHaHcoBas CcTabunbHOCTb

6e3onacHas paboyas cpeaa BO BpeMs
naHaeMmun

rapaHTnn 3aHATOCTU

rapaHTUN 3aHATOCTU

6e3onacHas paboyasi cpeaa Bo BpeMs
naHaemMun
6e3onacHas paboyasi cpeaa Bo BpeMs
naHaemMun
6e3onacHas paboyasi cpeaa Bo BpeMs
naHaemMun
6e3onacHas paboyast cpeaa Bo BpeMs
naHaeMum

6e3onacHas paboyasi cpeaa BO BpeMs
naHaeMmm

6e3onacHas paboyas cpeaa BO BpeMms
naHAeMUn

r
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Ton-3 knto4veBbIX KpuTepus Bblibopa cekTopa paboTsl (3)

Ton-3 kntoyeBbIX KpUTepust Bblbopa paboToaaTtens

oTpacib

21 TenekoMMyHMKaunn

22 ®uHaHCoBbIE yCNyru

23 DNeKTpPOHHAs KoMMepuns
24 CTpaxoBaHue

25 Po3HMYHas Toproens

1

¢dvmHaHcoBas cTabunbHOCTb

¢vmHaHcoBas cTabunbHOCTb

¢pmHaHcoBas CTabUNbHOCTb

¢pmHaHcoBas CTabuUNbHOCTb

2

6e3onacHas pabouyas cpeaa BO BpeMs
naHAeMUK
6e3onacHas pabouyas cpeaa BO BpeMs
naHAeMUK
6e3onacHas paboyas cpeaa BO BpeMs
naHAeMUK
6e3onacHas paboyas cpega BO BpeMsi
naHAeMUK

(bmMHaHcoBas CTabunbHOCTb

6e3onacHas paboyas cpega BO BpeMsi
naHaeMmm

r
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Camsble
NnpuBfieKaTeNnbHble

LN



10 cambIx npmBnekaTenbHbiX U3 150 KpynHenLwmx
paboTtogatenen B Poccuwm.

Ton 10 B 2021 Ton 10 B 2020

01 Masnpom 01 Masnpom

02 PocHedTb 02 Masnpom HepTb*
03 TpaHcHedTb 03 PocHedTb

04 KoHuepH BKO «AnmMasz-AHTen» 04 TpaHcHedTb

05 CypryTtHedTeras 05 CypryTtHedTeras
06 PocaneKkTpoHMKa 06 PocaTtoMm

07 EBpoCunbaHepro 07 AHpexc

08 AHpekc 08 Jlykomn

09 Pocatom 09 HosanopT

10 PyccHedTb 10 PyccHedTb

* Mo utoram 3 noben noapsa KOMNaHusl Nony4ynnia MecTo B 3ane cnaBbl Ha 3 rofla BHE PENTUHIa
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3 KJII0YEBLIX KpUTepus Bblibopa paboTtoaatens ang 5 cambix
npuBnekaTenbHbiX U3 150 KpynHenwmnx KoMnaHum

1 TasnpoM
2 PocHedTb

3 TpaHcHedTb

KoHuepH BKO «AnMas-
AHTEN»

5 CypryTtHedrTeras

1
(pmHaHcoBas CTabunbHOCTb
(prMHaHCcoBas CTabuNbHOCTb

(pmHaHcoBas cTabunbHOCTb
(pmHaHcoBas CTabunbHOCTb

(pmHaHcoBas cTabunbHOCTb

2
(pMHaHcoBas CTabUNbHOCTb
(pmHaHcoBas CTabuIbHOCTb

(pmHaHcoBas CTabubHOCTb

(pmHaHcoBas CTabuIbHOCTb

rApaHTUN 3aHATOCTU

rApaHTUN 3aHATOCTHU
rApaHTUN 3aHATOCTU

rAapaHTUN 3aHATOCTU

r
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PenTUHIr cambix nNpuBiekaTenbHbiX paboTtoaatenen ns 150
KPYNHENLLMX KOMMAHUU MO KIHYEBBLIM KPUTEPUAM

Kputepun 1 2 3
XOpoLana onnaTta Tpyaa [a3npom CypryTHedTeras
duHaHcoBaA cTabUNAbHOCTb [a3npom CypryTHedTera3
BO3MOXHOCTM KapbepHoro pocta [a3npom EBpoCnb3Hepro
npuATHaA paboyas atmocdepa AHpeKc PocaneKkTpoHuKa
rapaHTUM 3aHATOCTU [a3npom PocanekTpoHuKa
6anaHc mex aborton n

y Ay P AHpekc PocanekTpoHuKa
JINYHOM KU3HbIO
xopolas penyTtaumsa adidas a3npom
BO3MOXKHOCTb paboTaTb

P AHpekc TuHbkOp P baHk
yAaneHHo/u3 aoma
6e3onacHana cpeaa B Nepuog, .
FM logisti AHpekc

COVID-19 ogistic A
coumranbHaa OTBETCTBEHHOCTb SAHpekc PoCaneKTpoHUMKa
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[IpunoxxeHue 3
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OpraHmn3auusa nccnenoBanns 6peHaa pabortoaatens

30 KOMNaHu

Ha peCnoHAEHTAa
«Bbl 3HaeTe 3Ty KOMMaHUIO?»:
onpeaensieT M3BeCTHOCTb.

NO KaX0W U3BECTHOM

pecnoHAeHTY KOMNaHUU
«Bbl xoTenu 6l pabotaTth B
3TOM KOMMAHUN?»:
onpegensieT
NpvBNEKaTEeNbHOCTb.

MO KaXkaoWn U3BECTHOWU

peCnoHAEHTY KOMIMaHUN
OLIEHKA MO K/TH0YEBBIM
KpUTEPUSIM:

onpeaensieT NpUYNHY
NPUBEKATENBHOCTM.

MEXaHMKa PENTUHTA

PecnoHAaeHTy npeanaraeTcs Cnucok
n3 30 koMnaHun. Kaxxaas KoMnaHus
OLIEHMBAETCS TOSIbKO TEMMU
pecrnoHAeHTaMun, KOTopble 3HAT ee
6bpeHa pabotoaartens.

Taknum obpasoM, uccnegosaHue
6peHaoB pabotoaaTenen Randstad
obecneunBaeT HagexHoe
BOCNPUSITUE KaK M3BECTHbIX, TaK U
MeHee M3BeCTHbIX 6peHa0B
paboToaaTenen.

K/TIOUYEBBIE KpUTEPUM

XopoLuas onnaTa Tpyaa
(pmMHaHcoBas CTabunbHOCTb
BO3MOXXHOCTU KapbepHOro pocTa
npusaTHas paboyas atMmocdepa
MHTepecHas paboTta

rapaHTUKM 3aHATOCTU

6anaHc Mexxay paboTon 1 IMYHON Xn3
MeCTOMNoN0XeHne
XOpoLuas penyTtauust

paBHblE BO3MOXHOCTUN, MHK/TIO3UBHAA CpEAaA

CUNbHOE PYKOBOACTBO
obyyeHne
BO3MOXXHOCTb paboTaTb yAaneHHo/n3

MHHOBAUMOHHOCTb

6e3onacHas cpeaa B nepmnog COVID-19%**

coumnalnibHaa OTBETCTBEHHOCTb

[laHHOoe nccnenoBaHune 66110 npoeaeHo no 3akazy ANCOR n Randstad koMnaHuen
Kantar - MmpoBbIM nnaepoM B 06/1aCTM NpoOBEAEHMS HE3aBUCUMbIX UCCIIEA0BAHUN.

ICANTAR
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IcTOYHUKM AaHHBLIX NoMMMO Randstad Employer Brand

Research

1
https://hbr.org/2016/03/a-bad-reputation-costs-company-at-least-10-more-

6
https://business.linkedin.com/content/dam/business/talent-

per-hire

2
https://www.betterteam.com/blog/employer-branding

3
https://www.slideshare.net/JWTINSIDE/culture-scape-1028-sm

4
https://www.pwc.com/agx/en/ceo-survey/2015/assets/pwc-18th-annual-
global-ceo-survey-jan-2015.pdf

5
https://www.webershandwick.com/uploads/news/files/EmployerBrandCredi

bilityGap.pdf

r

solutions/global/en_us/c/pdfs/ultimate-list-of-employer-brand-stats.pdf

7
https://business.linkedin.com/content/dam/business/talent-

solutions/global/en us/job-switchers/PDF/job-switchers-global-report-
english.pdf

8
https://business.linkedin.com/talent-solutions/blog/2011/12/whats-the-value-

of-your-employment-brand

9
https://www.webershandwick.com/uploads/news/files/EmployerBrandCredibilit

yGap.pdf
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